Click to prove
you're human



https://zufadigopiteze.nurepikis.com/671126854015199502125298872664057886574386?dozidamebulenazabiwazidevuxozofozuririwelopinavusufigopetowegexotadufixivixiraput=nobokabafujisogobivujadovutubadelomaxozudapaforiregulixaxutigasuwanasepopabamijasawipikedaxefiketuzuvubugokemosumaduzumodalawetegimonimezosiliwopuvavosapejukuposinitodedobunegepegalifuvapasavuzazifuvigov&utm_kwd=writing+a+movie+script+and+selling+it&rebojadukamizutexojulatesaluvafijagulanobilijinakolokijalalufokukilug=tejudubunomidawixowawisilujubodiserinokejaxuwatuvizobaforulatovujirigimokemozimaposuxovezonebizuropawebilemigulefomupevexatuvigusetinare














































Is your screenplay ready to go out to market? How many drafts have you done? 10- 20 is the norm. It really has to be the best it can be. It also has to be meticulously presented. Standard industry format, with no typos whatsoever. No scene numbers.Before even considering sending out your script, practise writing loglines and synopses for it. A logline
is a one-sentence description of your story. A synopsis is a description of the story and characters that’s about one page in length. This offers you a final sense (reassurance?) that the whole storyline flows effortlessly, but they are also a necessary marketing step when trying to sell a movie script.However many drafts you’ve done, I urge to take one
more look and ask yourself some questions. Imagine you are an industry reader late on a Friday evening, desperate to get home, or a producer who’s spent all weekend avoiding her slush pile and now it’s Sunday night and she’s tired out.Page One: Will they bother to turn the page? It has it be absolutely compelling. Keep on reading and until you’'re
satisfied that it is bold, original, with the words leaping off the page, don’t send it out. Wherever you send it, you get just one shot.And if in doubt, get feedback. It’s a new career you want to establish. Why wouldn’t you invest a little in getting proper, tough advice before you get going for real and try to sell your screenplay?Read the trades -

Screen and Variety - invaluable info on who’s looking for what.Go online to find film companies’ websites for contact details of Heads of Acquisitions and Development. Check out the kind of films they produce. If you want to try getting an agent (very tough now) look up online, research the writers on their lists to make sure there’s a chance they’d
be interested in your type of script.If you want to try sending a script to a particular actor, call Equity in UK or Screen Actors Guild in New York or Los Angeles to get their agent’s contact details.Go to film festivals and screenwriters’ festivals. Network like mad.Join screenwriters’ forums - lots of useful info about festivals and contests - and moral
support!Do not send a script. The letter is to persuade them to ask to read it.Your query letter should be 7-8 lines maximum. No meandering, dull prose story of your life!Grab the reader in first 3 lines. Who you are, what your job is.Next 3 lines, a sizzling description of your script in 25 words or less. Make sure it’s original and intriguing. You need to
spend time on getting this right.End the letter with: ‘I would like to send you my project for consideration. I look forward to hearing from you. There are two probable alternatives when it comes to selling your script. First is an ‘option’, for a certain amount of money the producer or production company will have, for a specific time, the exclusive right
to try to get funding and attach names to the screenplay. In effect, it’s a temporary sale. At the end of the option period, the producer can buy the script if it looks like the project can be produced, renew the option, or simply forget the whole thing - where the writer keeps control and copyright of the script.The second alternative is an ‘outright
purchase’. After you sign this contract, you will not own the rights to your script anymore. New writers are often brought in and the screenplay dramatically changed.Winning a contest or becoming a finalist or shortlisted can give your script some kudos and encourage industry professionals who monitor these contests to contact you. There are many
to choose from with different criteria and entry fees. Of the most respected: Nicholls, Blue Cat, Red Planet, Zoetrope, and Page.While you wait, get onto the next piece of work immediately! If this script doesn’t sell, it could get you commissioned to write a different script. Good luck!Do try writing some shorts. Production companies now go to short
film festivals that have mushroomed in the last few years. Join film-making groups, get involved, write a great short, get a director on board. The film could win or get shortlisted at a festival and that will mean your full length script will get taken more seriously. Several writers of shorts have gone on to be commissioned to write feature-length
Hollywood screenplays. Why not you? Let's discuss how to write a movie script and sell it. After writing a script and hearing it come out of my mouth as a screenplay, I found that it can be hard to sell it, as I had to learn the tricks to sell my own script and others that I would write in the future. 1. Be 100% in your current market I know there is a huge
market of sales agents and filmmakers out there, but that doesn't mean it is the best route for you to go. Don't become the girl who is constantly trying to branch out and write different things, you won't succeed. When I wrote Iron Man 3, it was easy for me to not look at it as a "theme park" type film. 2. Stop stealing ideas from all your celebrity
friends I hear these rumors all the time, I know that every "big name" actor has read every screenplay. How is that possible? When you write for a living, it's hard to completely isolate yourself from a few hundred thousands of other screenplays and remember what a screenplay is. Let's say I'm writing a screenplay for Thor and I pull a David
Ayer/Sylvester Stallone and send it to all my celebrity friends. Who ends up reading it and saying, "Hey, let's go for this!" First of all, you're going to wind up with something close, but it won't be perfect. Your friends will tell you what's wrong, but they won't tell you what's good, or what's right. Before you have to write another screenplay, get it 100%
in your own world and write it from there. They will get it from you eventually, but how can they know what you are trying to say? How can they understand your vision unless you are actively writing it for them? They may say they want it, but it's just for their own personal pleasure. Even if they say they want it, how often are they going to actually
follow through? Your ideas are for you to share, not for you to hoard and show only to your friends. 3. Don't take everything personally After reading over my own screenplays and stories, I find that I have been doing a few things wrong. I have spent too much time judging what is bad and what is good, because when you read the dailies from a shoot,
don't be the director saying "this is great, but he is shooting it really fast" or "we could have done this here." It's so easy to say this stuff and do it in your own head. Go back to your script and look for why you wrote it. Who is the main character and why? What does it tell us about him or her? If you put it down on paper, it becomes easier to sell. I
have to remember that I am writing for myself, and that I make mistakes, but that's also part of the learning process. You are only going to be successful by writing good scripts that people want to see, so you have to make sure you don't waste time on terrible ones. I have had great feedback on my scripts, but I have had much more constructive
feedback. 4. If you don't get a "No," don't take it personal After I wrote Iron Man 3 and got the call, it was only by getting that "no" that I discovered a part of the process that I didn't want to understand. I was too caught up in writing it for myself and had too many ideas on the table to know what would work and what wouldn't. If you don't get a "no,"
I think it's better to push on anyway. You are only going to end up wasting time doing something wrong. You don't have time to waste, as there is no time to learn. If I hadn't gotten the "no" and been forced to write something else, I don't think I would have had a movie that was as successful as it was. Sometimes the "no" can be the best thing for you.
There are two ways to write a screenplay, one is to read books that describe how to write a screenplay, and the other way is to write a screenplay based on your research. I do not recommend that anyone does both, and I am currently not offering my services as a screenwriter, which you can check here: Screenwriting Service or Why I Might Not Be
The One To Help You Write Your Screenplay. So, here’s how you should write a screenplay Conclude the main plot in the first 10 pages. The main plot should be done in the first 10 pages to be successful with a reader. If the movie gets worse from page 10, then this project isn’t viable. The main plot shouldn’t be vague or open to interpretation. A
reader should be able to understand what the movie is about from the first page of the script. Save the complicated subplot for the second draft, as it will usually be made obvious in the first 10 pages and will be hard for a reader to follow. Don’t make the movie “surreal”, don’t make the reader fall into the fantasy, and be careful with the amount of
characters. Usually, one or two characters is sufficient, but it is necessary to avoid the wordiness of a hundred characters. The less characters, the more impactful the story is, but don’t write a love story. Avoid telling a story from the point of view of one character to another, as it might be a mistake, because you might get an outline wrong. You can,
however, introduce a second character and then show that character’s point of view. Don’t give away important plot points early on, if you have a plot twist, be sure to have it near the end. But remember that it should make sense at the end and not a throwaway, as it should add depth to your story. When you put a twist in, it will be more impactful to
the audience, however don’t reveal the mystery early in the film. Make your story clear by the first ten pages, because when you know what the story is about, you will write the script much faster. Addison Smith is a writer and blogger for Hollywood Dynamics. She loves women's fiction, a good novel, a tall glass of cabernet, and nachos. Reddit and its
partners use cookies and similar technologies to provide you with a better experience. By accepting all cookies, you agree to our use of cookies to deliver and maintain our services and site, improve the quality of Reddit, personalize Reddit content and advertising, and measure the effectiveness of advertising. By rejecting non-essential cookies, Reddit
may still use certain cookies to ensure the proper functionality of our platform. For more information, please see our Cookie Notice and our Privacy Policy. Hello, indie filmmakers! If you’ve ever dreamt of crafting a screenplay that balances creative fulfillment with marketability and profitability, you're not alone. Independent filmmaking is a blend of
artistry and hustle—where every word you write needs to align with production realities and investor expectations.In this guide, we’ll explore how to write a script that’s feasible for an indie budget, appealing to producers and distributors, and capable of turning a profit. Along the way, I'll answer common questions like “How much does a
screenwriter make?” and “How to sell my movie script?” We’ll also hear insights from successful indie filmmakers who’ve navigated the challenges of writing and producing their films.So grab your coffee (or tea), and let’s dive into this comprehensive guide to writing an indie film screenplay that gets made and seen.One of the biggest mistakes
aspiring indie filmmakers make is writing a story that’s impossible to produce on a small budget. Indie films thrive on creativity—not blockbuster effects.A screenplay doesn’t need lavish locations or expensive special effects to make an impact. In fact, many indie hits have been shot in a single location or on shoestring budgets. Take Kevin Smith’s
Clerks (1994), which was filmed for under $30,000 in the convenience store where Smith worked. The movie focused on relatable, dialogue-driven humor and became a cult classic.Another example is Paranormal Activity (2007), a horror movie that made over $193 million globally despite costing just $15,000 to produce. The film relied on tension and
atmosphere rather than expensive effects.Here’s how to keep your concept feasible:Limit Locations: Stick to one or two primary locations to save on set costs. permit fees, and production design budget.Small Cast: Keep your cast size manageable. Fewer characters mean fewer actors to pay, as well as fewer scenes.Lean on Dialogue: A great script
doesn’t need action-heavy sequences; it needs compelling dialogue and character development.Sean Baker, director of Tangerine and The Florida Project, often emphasizes that indie filmmakers must think like producers while writing. “If you can’t answer how you’ll afford to shoot a scene, you shouldn’t write it,” he says.Practical Tip: While writing,
imagine shooting each scene. How much will it cost to set up the location, light the scene, and pay the actors? This practice can help you cut unnecessary expenses before production even begins.Writing a screenplay for indie film means balancing your artistic vision with commercial appeal. If your goal is to sell your movie script or attract investors,
your story needs to stand out in a crowded market.Producers and distributors are more likely to back scripts with a clear genre because they cater to defined audiences. Horror, for instance, is a favorite for indie filmmakers due to its loyal fanbase and potential for high returns.Horror: The Blair Witch Project (1999) had a production budget of
$60,000 but earned $248 million worldwide.Drama: Moonlight (2016) used intimate storytelling and a universal theme to earn critical acclaim and commercial success.Comedy: Little Miss Sunshine (2006) leveraged quirky humor and a strong ensemble cast to gross over $100 million on an $8 million budget.Indie films thrive on character-driven
narratives. Write roles that actors would be excited to take on, even if you’'re offering lower pay.Ava DuVernay, who wrote and directed Middle of Nowhere, says, “Actors are drawn to roles that challenge them and tell meaningful stories. If you write a script with rich, authentic characters, you'll attract talent, even on a budget.”Once your concept is
clear, write your script with production in mind. This step can save you significant time and money when it’s time to shoot.Minimal Locations: Keep your story grounded in one or two main settings. Films like 12 Angry Men and Buried are excellent examples of how to build tension and drama in a single location.Practical Effects: Avoid relying on
expensive CGI. Practical effects, creative camera work, and lighting can go a long way.Short Shooting Schedule: Scripts with fewer locations and simpler setups can be shot more quickly, reducing production costs.Writing your screenplay is just the first step. Selling it requires strategy, networking, and persistence. Websites like The Black List,
InkTip, and Coverfly are great for connecting screenwriters with producers, agents, and directors. These platforms showcase your work to industry professionals actively looking for scripts.Competitions tied to major festivals like Sundance, Tribeca, and Austin Film Festival can provide significant exposure. Even reaching the semi-finals in a reputable
competition can help you attract interest.Film festivals, local meetups, and online communities are excellent places to connect with potential collaborators. Often, indie films are made by small, passionate teams, so find people who believe in your vision.If you're a screenwriter, teaming up with a talented director can bring your project to life. Look for
directors with a style and vision that align with your story.An indie film is a business, and your screenplay is the product. To attract investors and distributors, your project needs a clear plan for profitability.Who is your target audience? A niche, well-defined audience can make marketing easier and help your film stand out. For example:A horror film
might target young adults who frequent streaming platforms like Shudder.A family drama might aim for festival audiences and art-house theaters.Consider your distribution strategy while writing. Streaming platforms, VOD services, and limited theatrical releases are all viable options for indie films.When pitching to investors, emphasize how your
film will turn a profit. Highlight similar successful films and explain why your project fits that mold.This is a question many aspiring writers ask: “How much does a screenwriter make?” The answer depends on your experience, the project’s budget, and your ability to negotiate.For indie films, screenwriters often work for little or no upfront pay.
However, it’s common to negotiate a percentage of the film’s profits or backend deals.According to the Writers Guild of America (WGA), the minimum pay for a low-budget indie script (under $1.2 million) is around $12,000. Non-union gigs often pay much less, sometimes only a few hundred dollars.Realistic Expectations for Indie Writers: Many indie
screenwriters accept low pay in exchange for creative control or the chance to build their portfolio. Ava DuVernay advises, “In the beginning, focus on getting your work made rather than the paycheck. Once your work is out there, opportunities will follow.”Writing an indie film screenplay that’s feasible, sellable, and profitable requires a blend of
creative vision and practical thinking. By focusing on achievable concepts, crafting a sellable story, and keeping production realities in mind, you can create a screenplay that stands out and attracts attention.Remember, success in indie filmmaking isn’t just about talent—it’s about strategy, networking, and persistence. So, whether you’re wondering
how much does a screenwriter make or how to sell my movie script, the key is to keep learning, keep writing, and never give up.Let me know your thoughts in the comments below! Have you written or produced an indie film? Share your tips and experiences—I'd love to hear from you. Skip to content Selling a screenplay can be a challenging yet
rewarding journey for a screenwriter. Mastering the art of selling a screenplay not only requires talent and determination but also a grasp on the intricacies of the film industry. This article on how to sell a screenplay aims to provide valuable insight into the process of selling a screenplay, offering practical tips and strategies for aspiring
screenwriters to follow in order to improve their chances of success. The writing process itself is only one aspect of the overall equation; marketing the screenplay is equally crucial to achieving a sale. It is essential for screenwriters to research the market, understand the current trends, and identify which production companies are most suitable for
their work. Furthermore, developing a standout pitch and effectively showcasing a screenplay through other mediums can significantly impact the likelihood of a sale. In the following sections, we’ll delve deeper into specific steps and strategies for selling a screenplay. By following these guidelines, screenwriters can maximize their chances of seeing
their work come to life on the big screen while also gaining invaluable experience in the world of screenwriting and film production. A screenplay is a written script for a film or TV show, containing dialogue, scene descriptions, and stage directions. A spec script, on the other hand, is a screenplay that a writer creates without being commissioned or
hired by a studio or production company. The spec script market has its own rules and processes compared to commissioned screenplays, including the need for writers to independently market their work and find producers or studios interested in their stories. In the spec script market, the writer’s goal is usually to sell their screenplay to a producer
or studio who will then develop it into a film or TV show. When writing a screenplay, it is essential to consider the genre and current industry trends. Understanding the audience for your script and the preferences of studios or producers will increase the chances of it being sold. For example, if you have a comedy script, focus on studios and agents
that make comedies. If you have a drama script, approach specialty companies that produce award-winning dramas. Some of the popular film genres include: Action/Adventure Comedy Drama Horror Science Fiction/Fantasy Romantic Comedy Industry trends change over time, so it is crucial to stay informed about the market to maximize the chances
of selling a screenplay. Researching the market, keeping up with box office hits, and studying successful films or TV shows within your chosen genre can help improve your understanding of the audience and what production companies are currently seeking. By understanding the differences between screenplays and spec scripts, along with the
importance of genre and industry trends, writers can better navigate the screenplay market and increase their chances of selling their work. A great script starts with a strong story. A screenwriter must create a well-structured plot that follows a clear beginning, middle, and end. Incorporating compelling themes, conflicts, and emotional arcs can
further enhance the story’s appeal. To build a powerful narrative, consider the following: Outline a clear storyline with a unique and original premise Develop a strong central conflict that drives the plot Incorporate subplots that complement and enrich the main story arc Utilize a three-act structure to create a well-paced and coherent narrative
Further Reading: The Dan Harmon Story Circle The characters in a screenplay are essential to bringing the story to life. They should be well-developed, multidimensional, and relatable. To create compelling characters, screenwriters can: Craft detailed character backgrounds and motivations Avoid stereotypes and create dynamic, unique, and
complex individuals Identify each character’s arc and how it intertwines with the overall story Ensure that the characters have distinctive voices and traits Dialogue should feel natural, engaging, and authentic, revealing aspects of the characters and moving the story forward. To write effective dialogue, consider the following tips: Keep dialogue
concise and to the point, avoiding overly verbose or expositional conversations Differentiate character voices through speech patterns, vocabulary, and tone Use subtext, allowing characters to express thoughts and emotions indirectly Incorporate conflict and tension in the dialogue to create dynamics between characters Incorporating these elements
in the process can help a screenwriter craft a great script that could capture the interest of producers and ultimately sell. The key is to focus on developing a strong story, create compelling characters, and write engaging dialogue to truly make the script stand out. Polishing your screenplay is an essential step in increasing its chances of being sold.
Start with revisiting your script and refining the structure, dialogue, and pacing. Make sure each scene and character is necessary, has a clear purpose, and contributes to the overall story. Enhancing your screenplay with more visual elements and dialogue that feels natural will make it more engaging for potential buyers. Remember to proofread for
grammar, spelling, and clarity, as errors can distract from the story and lead to a negative impression. Before sending your screenplay to potential buyers, seek feedback from others to ensure it is the best it can be. Consider sharing your work with fellow screenwriters, writing groups, or industry professionals to get their insights and suggestions.
Listening to different perspectives and accepting constructive criticism can help refine your script and address any overlooked issues. However, ensure that the feedback aligns with your vision for the story before implementing changes. A coverage service is another tool that can help screenwriters polish their work. Coverage services provide
professional analysis of your script, pinpointing areas of improvement and providing detailed feedback. This feedback focuses on elements like plot, character development, pacing, and formatting, helping you understand how industry professionals might perceive your screenplay (storylosopher). It’s essential to research and invest in a reputable
coverage service to receive the most valuable feedback possible. In summary, polishing your screenplay involves rewriting and editing, obtaining feedback from others in your network, and potentially using a coverage service. These steps can significantly improve your work, increasing the chances of selling your screenplay and launching your
screenwriting career. When it comes to selling a screenplay, having the right materials prepared can significantly increase your chances of success. In this section, we will cover four essential materials: Writing a Killer Logline, Developing a Synopsis, Preparing a Query Letter, and Creating a One-Sheet. A logline is a concise, one-sentence summary of
your screenplay’s plot that captures the essence and uniqueness of the story. It should be compelling, giving a clear idea of your film’s central conflict and main character. To write an effective logline: Keep it brief and to the point: Aim for one sentence, ideally 25-30 words. Clarify the protagonist, their goal, and the obstacle they face. Use strong,
evocative language that conveys the tone and genre of your screenplay. Avoid using character names; instead, focus on their characteristics, occupation, or role in the story. Further Reading: What is a Logline in Film Here’s a couple of our favourite loglines, concise, thought-provoking, and ultimately attract the producer to take a look at the film
treatment or the script itself: The Silence of the Lambs: A young F.B.I. cadet must confide in an incarcerated and manipulative killer to receive his help on catching another serial killer who skins his victims. Star Wars: Episode IV - A New Hope: When an optimistic farm boy discovers that he has powers, he teams up with other rebel fighters to
liberate the galaxy from the sinister forces of the Empire. Further Reading: 17 Iconic Film & TV Logline Examples A synopsis is a longer summary of your screenplay, typically 1-2 pages in length. It should include the key elements of your story, such as the main characters, conflicts, turning points, and the conclusion. To craft a compelling synopsis,
ensure you: Write in clear, concise language. Briefly introduce the main characters and their motivations. Highlight the central conflict, climax, and resolution. Maintain a consistent tone and stay true to your screenplay genre. A query letter serves to pitch your screenplay to potential producers, agents, or managers. It should be one page in length
and consist of three main parts: the introduction, logline, and your bio or screenwriting credits. To write an effective query letter, follow these tips: Open with a personal greeting, addressing the recipient by name. Introduce your screenplay and include your logline. Showcase your writing credentials and relevant experience. Demonstrate your
awareness of the recipient’s recent projects or preferences, highlighting why your screenplay would be a good fit. Thank them for their time and consideration and close the letter professionally. A one-sheet, also known as a pitch sheet, is a single-page document that visually and textually presents your screenplay in an engaging manner. It includes
your logline, synopsis or treatment, and any key images or artwork that represents your story. To create an effective one-sheet: Emphasize your logline, positioning it prominently on the page. Include a brief synopsis or treatment, focusing on the main characters, conflicts, and plot points. Use high-quality, evocative images or artwork that convey the
tone and style of your screenplay. Design the one-sheet with a clear hierarchy and clean layout, making it easy for the reader to follow. By preparing these essential materials, you are giving your screenplay the best possible chance of capturing the interest of industry professionals and ultimately selling your work. Remember to always proofread and
revise your materials, ensuring they accurately represent your screenplay and showcase your talent as a writer. Building an online presence is essential for screenwriters looking to sell their scripts. One platform that should not be overlooked is IMDb. By creating a professional IMDb profile, screenwriters can showcase their work and connect with
actors, producers, and directors in the industry. Additionally, creating a professional portfolio website could help showcase scripts, treatments, and any other writing samples. This allows potential clients and collaborators to quickly access and review their work. Social media platforms such as Twitter, Facebook, and LinkedIn can be invaluable tools
for screenwriters. By using these platforms, they can connect with industry professionals, engage in conversations, and promote their work. Screenwriters should ensure they maintain a professional image on their social media accounts and actively participate in networking opportunities. Suggested social media strategies include: Joining
screenwriting groups on Facebook and LinkedIn Actively participating in discussions and sharing insights Engaging with and following industry professionals on Twitter Sharing personal work and soliciting feedback from peers Another strategy for building an online presence is to create a blog. Which is exactly what we have done with iFilmThings!
A blog can serve as a space for screenwriters to share their experiences, insights and knowledge of the industry. This not only helps to establish their authority but can also showcase their writing abilities. Regular updates, engaging content, and promoting the blog on social media platforms can help drive traffic and create interest in the
screenwriter’s work. Attending film festivals and pitch fests is one of the best ways to network and make connections within the industry. These events provide opportunities to meet and interact with industry professionals, showcase your work, and expand your knowledge of the market. To prepare for these events, it is essential to have an engaging
and concise elevator pitch ready to share with potential collaborators or buyers. Another useful approach to networking is to join screenwriting associations or writing groups, providing a supportive environment for honing your craft and connecting with like-minded individuals. These organizations often hold workshops, panel discussions, and
networking events, which can lead to valuable connections and feedback on your work. Consider researching reputable associations in your region or attending local writing meetups. One of the keys to successfully selling a screenplay is having strong connections with industry insiders. Building relationships with producers, directors, and other
writers can potentially open doors for your work to be seen by the right people. Here are some ways to make those connections: Engage in online forums and social media platforms where industry professionals frequent—participate in discussions, ask questions, and showcase your knowledge. Offer your skills as a script reader or consultant if you
already have some experience in this area, which can help forge connections with established screenwriters and producers. Attend industry conferences and events, as mentioned earlier, to immerse yourself in the professional screenwriting community and build a strong network. In conclusion, networking in the industry is an essential step in selling
a screenplay. By attending film festivals and pitch fests, joining screenwriting associations, and making connections with industry insiders, you increase your chances of finding the right opportunities for your work. InkTip is a popular listing service for screenwriters to showcase their scripts, with many producers and managers using the platform to
find new screenplays. Writers can create a profile with their script’s logline, synopsis, and script sample, increasing the chances of getting noticed by industry professionals. InkTip has a proven track record, with numerous success stories and film productions being a result of connections made on the platform. The Black List is another reputable
listing service where screenwriters can submit their scripts for evaluation. Industry professionals, such as managers and producers, can search the database for screenplays based on specific criteria, making it easier to find suitable projects. High-scoring scripts on The Black List receive more visibility and have a higher chance of getting picked up
for production. There are several other listing services available for screenwriters to showcase their work, including Spec Scout and The Tracking Board. These platforms offer both paid and free options for script promotion and feedback. When choosing a listing service, it’s essential for writers to research the platform’s reputation and success stories
to ensure that they are investing in a useful tool for their screenwriting career. Participating in screenwriting contests is another effective way to sell a screenplay and gain recognition in the industry. Winning or placing high in an established contest can lead to your script getting noticed by studios, producers, and agencies. Keep in mind that not all
winning scripts get sold or produced, as contests often focus on artistic merit rather than commercial viability. Some major competitions to consider include the Nicholl Fellowships in Screenwriting, Austin Film Festival, and Final Draft Big Break Contest. By utilizing listing services and participating in screenwriting contests, writers increase their
chances of selling their screenplay and catching the attention of industry professionals. It’s essential to remain persistent, confident, and open to feedback throughout the process. When submitting your screenplay, it’s essential to approach reputable agents and managers who can help represent and promote your work. Finding the right person or
agency can be a challenge, but there are steps you can take to increase your chances. Begin by researching agents that specialize in the genre of your screenplay. You can look for both large and small agencies with proven track records of success in your genre. Keep in mind that some agents might specialize exclusively in either film or television.
Once you have a list of potential agents and managers, you should submit a query letter to each of them outlining your screenplay and why it would be a suitable fit for their clients. Your query letter should be concise, professional, and include any relevant writing credentials or awards. Make sure to personalize each letter to show that you have done
your homework on the specific agent or manager. Read our guide on how to acquire a screenwriting agent and manager. In addition to agents and managers, you can also submit your screenplay directly to production companies. Begin by researching production companies that have produced films or shows similar to your screenplay. Once you have
identified potential production companies, learn more about their submission policies. Some companies may only accept submissions through agents, while others may allow direct submissions. When pitching your screenplay to a production company, remember to include a logline, a one-sheet or pitch on paper (POP), and a synopsis or treatment of
your script. These documents will help give production companies a clear picture of your screenplay’s core concept, plot, and style without having to read the entire script. Be prepared to provide a full script if the production company requests it. After submitting your screenplay to agents, managers, and production companies, it’s important to follow
up on your submissions in a professional and respectful manner. Don’t bombard anyone with constant emails or phone calls, as this can be off-putting and counterproductive. Instead, wait a few weeks after your initial submission before following up to inquire about the status of your script and whether the recipient has had a chance to review it.
Patience is key during this process, as decision-makers may take time to review your screenplay. While waiting for responses, continue to network with industry professionals and refine your writing craft. By staying proactive and persistent, you’ll increase your chances of successfully selling your screenplay. Selling a screenplay can be a challenging
process for anyone trying to break into Hollywood. One essential aspect of finding success in this field is learning to deal with rejection and maintaining perseverance. It’s common for screenwriters to face multiple rejections before finally making a sale. The key is to remain determined and continue refining your work based on the feedback you
receive. Another important factor in successfully selling your screenplay is developing strong pitching skills. Attending industry events and pitchfests can be an excellent way to build a network and receive valuable feedback on your work. These events allow screenwriters to practice their pitches, which is crucial for a successful sale. Various
resources, such as the New York Film Academy’s article, offer tips for honing your pitching skills in the industry. Finally, an essential element in selling your screenplay is to showcase your talent through an expanded portfolio. Creating a diverse collection of screenplay samples can demonstrate your versatility and skill as a writer. By having a range
of work available, you increase your chances of appealing to different producers and buyers. This extensive portfolio will not only help in selling your screenplay but also potentially lead to more opportunities in the future. So, you’ve finally finished a script you’'re proud of. Congrats. But are you now trying to figure out how to sell a screenplay? In this
post, we're going to take a look at the very best six options to help you do just that. We're not saying that selling scripts is “easy.” There are no guarantees attached to any of the steps in this post. But if you apply yourself rigorously to each of them (for as long as it takes) selling a movie script should become that much easier. The ONE THING you
need before learning how to sell a script in Hollywood. To get the maximum benefit out of this post, remember that you should first be writing screenplays that sell. Once you know how, get together a portfolio including at least two stellar screenplays. Complete with synopsis and query letters, ready to go. You can read more about how to get
together a portfolio in our post on How to Become a Screenwriter: A Pro's Guide to Unlocking Your Career. Once you have a portfolio together that’s received a glowing review from a friend in the industry, or a “Recommend” grade from a script coverage service, the real work when of selling scripts begins... So without further ado, here are the six
best options regarding how to sell a movie script that you should know about. Click to tweet this post. How to sell a screenplay strategy #1: Try to get a manager not an agent. Agents have become something of an enigma because of the Catch-22 situation that your script won’t be read unless you have an agent, but you can’t get an agent until you
sell a screenplay. And somehow getting an agent has become a kind of holy grail among aspiring screenwriters. But this approach is all wrong. In reality, agents only exist so that a deal can be made and processed between you the screenwriter, and a producer, production company or studio. An agent's job is to make deals happen. And most of the
time, this is only going to happen when a screenplay is seen as commercially strong and marketable. Since screenplay agents only get 10 percent of whatever deals they put in place, they will only make any money if the deal is big enough. Screenwriting agents only make enough money to have a career on mid to high level deals. Doing a deal on a
script sale of $100,000 is lucrative as long as they do a lot of them. And most will only represent screenplays and writers if they find a script they can easily sell. Stop chasing agents, start chasing managers. Screenwriting managers, however, are a different entity altogether. They will—the good ones, that is—help you become a better writer. They'll
help develop your scripts, offer feedback, work with you, build your network, name drop you around town, etc. Most managers will even help you get an agent—but only, of course, if they think the agent will know how to sell your screenplay. If you want to break into Hollywood, then seeking out screenwriting agents may be a necessary step in doing
so. But only later on. Rather than spending all your energy trying to find an agent who you think can "launch your career," focus on getting a literary manager instead. We have put together a list of the top 130+ screenwriting managers currently working in Hollywood. You can read about and find the list here: Screenwriting Managers List of the Top
130 Managment Companies. How to sell a script strategy #2: Seek out producers and execs. Another smart option when it comes to selling scripts is to find a producer. If you can get your script into the hands of one, they may want to get involved with raising money. A development executive (also called creative executive) will often be approached
by a producer with a script and it is then their job to persuade the studio to back it. However, because they work so closely with screenplays and help develop them, they’'re obviously well worth targeting also. How do you contact producers and execs? Where do you find producers and execs who you may be able to sell your script? There was a time
when searching for them used to be done using hard copies of the Hollywood Representation Directory and Hollywood Creative Directory. This method, though, has been rendered obsolete by the internet. The best way to find people is by signing up to IMDb Pro. It costs $20 a month (or $150 a year.) But you do get a free trial to test it out. Once
you’'re on there, you’ll have access to the contact details all of the production companies, studios and execs in Hollywood. The idea then is to seek out those who work on similar projects to your own who you may be able to sell your script. Keep in mind what genre (or mix of genres) best describes your script and target like-minded people. If you have
a great music-based drama screenplay, for example, check out who financed and developed Sing Street and Whiplash and focus your queries on them. Create a plan-of-attack spreadsheet. Take all of the information from IMDb Pro and put it into one giant spreadsheet. List the names of all the managers, producers, companies and execs you want to
approach. Create columns for outcomes, follow-up actions and results. It’s often a good idea, however, to not go for the actual person you want to make contact with. Instead, contact their assistant or someone lower down the food chain who may be more open to dialogue. Take the first fifty names on your spreadsheet and, as with our Screenwriting
Managers list. But remember to find out what their company’s submission policy is before submitting your query. You may also wish to give them a call instead of emailing in order to establish more of a personal connection. Selling scripts, however, is much like selling anything else, and so if you're not all that confident on the phone it may be best to
stick to email. How to sell a screenplay strategy #3: Try selling scripts through networking. If you want to learn how to sell a screenplay, you also need to learn how to network. It’s just a part of the business that every aspiring screenwriter needs to get to grips with, no matter how unappealing it may seem at first. While a screenwriting manager
may be able to open doors for you, you're also going to have to create your own opportunities. This means getting out there and meeting people. Start by creating a list of everyone you know who’s somehow connected to the industry. Or, at best, someone you know who knows someone connected to someone in the industry. The amount of scripts sold
over the water cooler each year are a testament to the fact that Hollywood is built on relationships. Do you need to move to Los Angeles to start selling scripts? If you don’t already live in Los Angeles, consider a move. It’s not do-able for everyone, however. But in LA you’ll find it much easier to meet industry people and give selling a screenplay a real
shot. You'll be able to easily attend conferences, screenings, writing groups and festivals and easily make connections. Not to mention hang in the same coffee shops as managers, execs, producers, actors and other writers every day as you work on your latest screenplay. Getting to know actors can also be extremely beneficial. They don’t have to be
Emma Stone or Ryan Gosling. But if you can get a moderately well-known actor to read the script, they may be interested in playing a role. Once they're attached, it’ll then be that much easier to attach other parties, such as a producer. Yes, you may be able to hit people up on Skype nowadays, but face-to-face contact is often the very best way to get
your career moving. Here are four bad reasons screenwriters give for not moving to Los Angeles (and why you should ignore them.) How to sell a script strategy #4: Utilize online pitch sites. As well as going the more traditional route when it comes to selling your screenplay, the websites below can help you sell scripts online. The Blacklist. If you
want to know how to sell your screenplay online, the Blacklist is as good a place as any to start. The site began as a survey in 2005 when Franklin Leonard surveyed around 100 hundred film industry development execs about their favorite scripts from that year that had not been made. Now screenwriters are able (for a fee) to upload their scripts to
their database and monitor the volume of interest it receives from industry executives. As we said, a great starting point in figuring out how to sell a screenplay online. Check out the Blacklist >> IMDb Pro. Signing up to this site has become an industry standard procedure for any writer wanting to know how to sell a screenplay. It costs $20 a month
(or $150 a year) to do so and then you'll have full access to a huge database of managers, producers, execs and actors who you may be able to interest with a query letter or phone call in your script. Check out IMDb Pro >> InkTip. Over 400 films have been made by producers from scripts and writers found on InkTip. In fact, they've had 3200+
scripts optioned, while helping 400+ find representation. With over two decades in the industry, InkTip has been a reliable resource for screenwriters. They work with a mix of independent producers and larger companies including Hallmark, Zero Gravity, Hello Sunshine and Anonymous Content. Check out InkTip >> International Screenwriters'
Association. This site is packed full of ads seeking screenwriters for sitcoms, web series, sci-fi movies and everything in-between. All you need to do is sign up for membership with the ISA and then start submitting your resumes to the gigs. Check out the International Screenwriters' Association >> How to sell a screenplay strategy #5: Enter
screenwriting contests. The market has become kind of swamped with contests, but be discerning and create a list of those three to five you think are the best fit for your script. Placing highly in one of the top screenwriting contests out there can really help you with selling a screenplay and do wonders for your career overall. Follow the link to read
our recommendations for the best screenwriting contests out there. How to sell a screenplay strategy #6: Apply for screenwriting jobs. Tread carefully here, but sometimes selling scripts can be as simple as reply to an ad on a screenwriting bulletin board. You can find some very interesting (and legitimate) ads on sites looking for screenwriters and
screenplays. We've already put in the work for you and collected together these screenwriting jobs sites, but as we say in the post, be wary of any posting asking for your money or time without any recompense. The art of selling a screenplay by querying industry professionals. When it comes to selling a screenplay, resist the temptation to fire off an
email three days later enquiring if they’ve read your script. If you don’t hear back, give it three weeks before following up with a short and polite email. If you do hear back... It’ll probably be with one of five responses: * “Can you send in the script?” * “Can you send in a synopsis?” ¢ “This isn’t for me, but what else do you have?” ¢ “Sorry, I'm not
interested. Good luck.” *« Tumbleweeds... What to do after you've made contact. If you receive any of the first three responses, send off your work and again give it a few weeks before following up. If nothing comes of the leads you've created, it usually means there’s a problem with (a) the initial query, (b) your script or synopsis (c) your follow-up.
Ask for feedback and get back to work. Keep writing and repeat. There’s no point sitting around waiting for one of these people to give you your “big break.” In the meantime, keep writing new material, honing your skills, networking and expanding your portfolio. Then repeat the process of how to sell a script listed in this post all over again. Selling a
movie script is really a mix of sticking with it for the long haul and pure luck. It really depends how much you want it. If this is something you feel born to do, stick with it and the chances are you will succeed. After all, many writers took decades before they finally started selling scripts. Learning how to sell a screenplay is not an exact science but, if
your work is good, and you diligently test these options, you will do it. On the other hand, not everyone is cut out to ever begin writing screenplays that sell. If you give selling a screenplay your best shot and years later still haven’t gotten anywhere, maybe it's not. The most important question, though, is, Are you still having fun writing? How to sell a
script frequently asked questions. Q1. How much can you sell a screenplay for? A. "How much should I charge for a screenplay?" "How much do screenplays sell for?" Great questions, and ones that don't have a single answer. But, as a general rule for starting writers, what you’re paid for a script is solely based on the budget it’ll cost to make it. A
writer is generally paid 2 percent of whatever the budget is (that’s what most reps ask for). Let’s say you write a $500,000 indie script. You should, as a starting point, ask for 2 percent of the budget (in this case $10,000) as the script purchase price. And the same 2 percent rule is applied to any amount greater than $500,000. We also have a post
called Script Development 101: Option Agreements, Development Deals and More that explains the financial aspects of selling scripts in more detail. Q2. Can you sell a screenplay without an agent? A. Yes! Anyone can sell a script to anyone they like. There's no legal requirement for writers to have an agent before selling a script. But one of the most
common misconceptions among newbie writers is the notion that you need an agent before you can start selling scripts. In fact, an agent will only help you negotiate a good deal once you've found an interested party. So what would actually be more beneficial while looking to sell a script is a manager. Q3. How hard is it to sell a screenplay? A. It
depends how good your script is. If you've written a poorly formatted, 140-page mess, it's never going to sell. On the other hand, if you've written a fantastic script, really done your homework on how to sell a script and then gone out there and marketed it to death, it's going to be infinitely easier. Not easy, but easier. "If you build it, they will come,"
as Ray says in Field of Dreams. Q4. What books would you recommend to learn how to sell a movie script or TV show? A. The obvious classics are William Hague's Writing Screenplays That Sell and Hal Ackerman's Write Screenplays That Sell: The Ackerman Way. Lee Jessup also has a great book on marketing and selling scripts called Getting It
Write. For more general books on the craft of screenwriting, check out our blog post: The 12 Best Screenwriting Books That'll Help Kickstart Your Career. Q5. Can I sell my idea for a movie or TV show? A. Unfortunately, no. If you come across any website offering advice on how to sell a movie idea, get out of there. Fast. Any write can come up with a
great idea, but they're essentially meaningless on their own. It's the execution of that great idea in a feature script or TV pilot that's what's valuable. Q6. How do I sell a script to Netflix? A. If you want to learn how to sell a script to Netflix, we have an in-depth article on the subject here. Click to tweet this post. How to sell a script in today's market:
Conclusion. As you probably know, no one really has a definitive answer on how to sell a screenplay. Every professional writer has a different angle on selling scripts and a different story of how they broke in. But the options in this post will hopefully set you off in the right direction. ### What do you think of our recommendations on how to sell a
screenplay? Or have you already started selling scripts? What’s your breaking-in story? How did you go about selling your first screenplay? Let us know in the comments section below. Liked this post? Read more on how to sell a screenplay... How to Become a Screenwriter: A Pro's Guide to Unlocking Your Career Screenwriting Managers List of the
Top 130 Hollywood Management Companies How to Get a Screenwriting Agent and Manager in 10 Proven Steps [© Photo credits: Unsplash]



